The NET Section's Public Speaking Series:

Oration to Ovation
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Mr Darren Tay, our guest speaker and the
World Champion of Public Speaking 2016,
believes that in public speaking, it is nurture,
not nature, that matters. Put another way,
regardless of their background or level of
competence, our students can develop
o onfide competent
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Nurture over Nature:

Building Confidence in Public Speaking
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HAVING THE
WORLD CHAMPION
MINDSET

* Top Myth: You need to be born talented in public
speaking to be a good public speaker

* Truth: it is NURTURE over nature that makes a great
speaker



NURTURE
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HALFWAY THERE...

ﬂEDNNECT: DARREMN TAY —_—



"EVERY MOMENT OF TRIUMPH BEGINS
WITH A THOUGHT"
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— TOASTM ASTE R = pannsIax
e Public speaking champion
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TOASTMASTERS

DASTMASTEF TOASTMASTERS
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WHY STORY-TELLING?
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WARBY PARKER EYEGLASSES SUNGLASSES HOME TRY-ON LOCATIONS

HOME [ HISTORY
HISTORY

arby Parker was founded with a rebellious
spirit and a lofty objective: to offer designer
eyewear at a revolutionary price, while
leading the way for socially conscious businesses.

Every idea starts with a problem. Ours was simple: glasses are too expensive.
We were students when one of us lost his glasses on a backpacking trip. The
cost of replacing them was so high that he spent the first semester of grad
school without them, squinting and complaining, (We don't recommend this.)
The rest of us had similar experiences, and we were amazed at how hard it was
to find a pair of great frames that didn't leave our wallets bare. Where were the
options?

It turns out there was a simple explanation. The eyewear industry is dominated
by a single company that has been able to keep prices artificially high while

reaping huge profits from consumers who have no other options.

We started Warby Parker to create an alternative.



“Stories are such a powerful drivenef
emotional value that their efféect on
any given object’s subjective value
can actually be measured
objectively.” — Joshua Glenn and
Rob Walker



Climax
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Hero’s journey Resolution

Identity of hero 1. Learning points (low-lying
Process of meeting hero + cost of hero fruit)

Wisdom hierarchy/ pyramid 2. Universal

How you now serve as a hero to others

Building the tension/ conflict
Law of compounding conflicts
Establish conflict early
Significant and big conflict
Universal

Non-linear progression

ARl A

Setting the scene

1. Environment (weather, temperature, humidity, sound quality)

2. Place (location charm, number of people around, buildings, layout of seats or furniture)
3. Main characters (physical description; emotions; thought patterns)




* Pair work (for storytelling module)

* Objective: to have students share more about their story in a fun,
engaging and effective manner (progressive approach; before moving
to presenting in front of the entire class)

* Workings: Students to share their stories (2-3 mins) with their
respective partners

e See evaluation matrix
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HAVE A ?‘

TWITTER-ABLE ~
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| *KEY: CONCISE & SUCCINCT = IMPACT

Leads people to feel Happiness,
Purpose, Freedom, Prosperity




HAVE A ?‘

TWITTER-ABLE a

MESSAGE -
11/1117771117117117117117117

e MUS'T be Universal in nature .

% Test it before the audience




Proven Content Strategqy #1

Relevant Quote:
"...little tactical points here and there...but where is the substance?! As the Americans would say -
Where is the beef?!"
- Lee Kuan Yew:




Proven Content Strategy #2
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"LET'S DO THIS!"

L

Element of Giant purpose/ end-  An action step which
Immediacy goal broken down your audience can
into bite-sized do RIGHT AWAY

pieces
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Frorurcialior & Equvicialior

Particulars

PUH-TIK-YUH-LER
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CONDOMINIUM
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OPPORTUNITY
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PROJECT
(NOUN)




Project (Verb)

PRO-JEKT




COMMON MISCONCEPTION

e Query #HI1

e ‘| went to cut my hair today”




COMMON MISCONCEPTION

e Query H#2

e “Today is my off day”
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What is the difference between “in time?” and

“on time”>”?




COMMON
MISCONCEPTION

QUERY #6

WHAT IS THE
DIFFERENCE BETWEEN
“CONTINUAL” AND
“CONTINUOUS”?




COMMON
MISCONCEPTION(S)

Query #7
Redundancy:

@ “3am in the morning”
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Query #9



"Tell Me More
About Yourself.”
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RIGHT FROM THE START

-j_})_»’ Solution- Framing
w7 "My Unique Selling Point"
@7 How you can CONTRIBUTE




ACTIVITIES

(2 truths and 1 false) Penalty Kick exercise (PK)

e Objective: to have students share more about themselves in a fun,
engaging and effective manner

* Workings: Students to state 3 strenﬁths and provide some details. Of
the 3, one is false. The audience will then guess which is the false one.

e PK (optional): two students to square off and see which student is able
to have the higher number of audience members (who are able to
identify the “false” strength correctly)

e See evaluation matrix
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Strengths/ Areas for improvement

Level of confidence and stage presence.

Use of natural and complementary hand gestures.

Eye contact duration and distribution

Appropriate use of vocal variety (pitch, speed,
volume); diction; modulation.

Pronunciation & Enunciation and appropriate language
use (Power of three; literary devices; vocabulary;
grammatical accuracy).

Well-structured speech with appropriate use of the
techniques

Managed time and stage space well.




Presentation over-...

J\ﬁ Safe at last,

Any burning questions?



